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The triple-play promotes the development of the media industry and the 
communications industry. As the combination of the internet and television, the 
network television inherites their advantages and has great development in recent 
years. The content of this paper is the analysis on industrial development of China’s 
network television in the background of triple-play and the innovation is that the 
research is on the basis of industrial chain theory from the industrial chain’s elements 
of China’s network television which are contents, profit, technology, users and 
marketing. After the research, the conclusion of this paper is that China’s network 
television has more development space in the background of triple-play and we 
should take the opportunity of it. 
The paper mainly includes four chapters, and the following is the paper’s 
framework. 
The first chapter is introduction, including the background, study value and 
method and relevant research of the paper.  
The second chapter is about the concepts and theory used in the paper. It contains 
two parts: the first part contains definition of triple-play and network television, and 
the second part is the review of the development of industrial chain theory. 
The third chapter is the influence of triple-play on the development of network 
television in China. It reviews the development process of triple-play and network 
television at home and abroad, and sums up the influence of triple-play on the 
development of network television in China. 
The fourth chapter is about the analysis on China’s network television in the 
background of triple-play. By analysing the industrial chain of China’s network 
television, the research of this part consists of five aspects: contents, profit, 















contents and defects of the paper and looks forward to more subsequent study. 
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第一章  绪 论 
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之一获得较大发展。根据中国互联网络信息中心（CNNIC）在 2011 年 7 月发布
的《第 28 次中国互联网络发展状况统计报告》①，截至 2011 年 6 月底，国内网
络视频用户规模达 3.01 亿人，网民使用率为 62.1%，与 2010 年底相比，网络视
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